s s VALUABLE COUPONS ‘

Fort Wayne Area

Insights from Valuable Coupons
subscriber surveys

Helping local businesses better
understand our consumers

Audience Profile
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4. HOW OFTEN DO YOU USE
COUPONS OR LOCAL DEALS?
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WHY BUSINESSES
ADVERTISE WITH
VALUABLE COUPONS
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REACH LOCAL CONSUMERS
already interested in
saving money
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5. HOW IMPORTANT IS IT TO SUPPORT

CONNECT WITH SUBSCRIBERS
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6. WHO USUALLY MAKES PURCHASING
DECISIONS IN YOUR HOUSEHOLD?

Family with kids
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Most subscribers fall between $50K-$150K
household income.
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7.DO YOU OWN OR RENT?
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@@® GET IN FRONT OF PEOPLE
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